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Major Project Brief: Online Safety Campaign

What is your starting or focal point of interest?

My focal point would be "The Digital Handover” specifically targeting the transition period
when a child recsives their first smartphone {typicelly between ages 10 and 12). They
should have somewhat of & clear understanding on why online safety is so important,
from their parents of classes at schools.

What will your major project address, what subject, why?

In 2025 and 2026, online safety campsaigns are essentisl tools for bridging the gap
between repidly evolving technology and the public’s ability to manage its risks. They
serve as & "human-friendly” layer of protection alongside major new laws. Laws like
the UK's Cnline Safety Act.

Why?

- Preventing real-world harm

- Addressing the "communication gap”
- Responding to new tech

- Public demand

Is there a key issue you would like to explore and address?

| weouldn't say there is a “key issue” to explore, | think becaussa this topic can be guite
broad, | would be best exploring & variety of issues to raise awarensss on, that way maore
informiation can be put out.

Who is the audience?

Primary Target {(Parents/ carers) — This is the secondary audience as if the campaign
cannot reach towards the younger generstion, hopefully it is noticed by their parents to be
sware of the dangers online.

Secondary Target (Ages 10—12) - This is the "transition age” whers children maove from
supenised to independent browsing. By age 12, roughly 80% of children have their own
social media profiles.

Key messages: How will you research your
subject?

“Don't just unbox if, secure it”

Mot everyone is who they say Resesrch for an online safety campaign would
they are” involve & combination of Secondary

“Think before you type” Research which would be using existing data,

“Keep it private” and Primary Research whers | could gather my
‘Report, don't retalizts” own insights.

How can you create a positive intervention, raise awareness, or
influence perception using graphic communication as a means?

To influence perception through graphic communication, | would move away from scary
imagery and focus on empowerment and easy to understand communication. Instead of
showing an image of 2 hacker | could use graphics that frame safety as a skill or 2 toal.

High contrast

Wibrant illustrations

Distinctive icons

Usar friendly

Approachable typography

Lyoid "Warning Red’ and uss 'Calm Teals’
Stickers, floor advertisement

Does your proposed major project proposall project align with
your future ambitions alongside your PPD project?

Ewven though the topics for these modules are completely differant there will be some
similarities as too how | present them. For my PPD project I'm wanting to create a
cinema brand whilst in this major project I'm creating an online safety campaign. In a way
the campaign can technically be seen as a brand aswell, so it will be something | find
useful being able to create multiple house styles for a variety of topics. Giving out a
variety of information.




For this assighment, | created a campaign to promote
awareness of online safety. While the overall subject
is vast, | narrowed my focus to a specific topic: the
critical importance of one when accessing data
online. This involves understanding the significant
impact a single can have. The aim s to educate
my audience on the potential risks associated with
online data access.
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A single is incredibly important to online
safety because it often acts as the "turn of a
key" that invites cybercriminals into your
personal or professional digital life. In a fast-
paced digital world, one careless on a
link, attachment, or pop-up can immediately
compromise personal data, bank accounts, and
user credentials.
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RESEARCH

Secondary
sources
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DESIGN

Visuals/ Initial
concepts
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COLOUR

Colour choice/
experimentation
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Colour Palette

Deep Teal
#034E63




Colour Palette

Cerulean
#00A5CF




Colour Palette

Jungle
#24A18D




Colour Palette




Colour Palette




Colour Palette

White
#FFFFFF







TYPE

Type choice/
experimentation
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Type Choice

modern friendly

warm highly
legible design



Type Experimentation

It only takes one click
It only takes one click
It only takes one click
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